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ii)   Shifting workforce demographics; 

iii)  Globalization; 

iv) Evolving employee expectations. These 
drivers are reshaping how, where, and why 
people work – creating unprecedented 
opportunities for innovation, flexibility, and 
growth. However, they also expose a looming 
crisis that must not be ignored.

The Nigerian News segment highlights key 
developments within the Nigerian economic 
landscape that may be of interest to our 
members. 

The South African News segment features 
selected news items that may be of interest to 
our members. We aim to keep you informed of 
regional developments that may impact 
business strategy and operations. 

We sincerely appreciate your continued 
support and commitment to our shared goals. 
Your engagement strengthens our network 
and drives the impact of our collective efforts. 

W e  v a l u e  y o u r 
partnership and wish 
y o u r  o r g a n i z a t i o n 
c o n t i n u e d  s u c c e s s 
throughout this year 
and beyond. 

 Warm regards,
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The June 2025 Breakfast Forum of the 
Nigeria - South Africa Chamber of 
Commerce (NSACC)  was held  on 

thThursday, 26  June 2025, sponsored by 
International Facilities Services. 

 Dr. Tunde Ayeye, Group CEO of International 
Facilities Services, was our keynote speaker. 
The panelists were: Fela Durotoye, Executive 
Coach & Author, Forbes Coaches Council 
Member; Adebimpe Ayo-Elias, Director, Human 
Resources, Airtel Nigeria Limited; Dr. Yele 
Okeremi,IT Entrepreneur and Associate 
Professor, CEO, Precise Financial System; Dr. 
Adeoye Oyewole, Psychatrist Life Coach, & 
Professor, Founder of Life Core Academy. They 
made   presentations on “The Future of Work 
and Workplace: A Looming Crisis? GENZ / JAPA / 
ROBOTICS / AI / IoT”. Their presentations were 
well received by participants.

Dr. Ayeye painted a vivid picture of the 
challenges organizations now face. In a 
sobering analysis, Dr. Ayeye outlined what he 
termed the “tr iple  threat ”  current ly 
destabilizing organizations and the broader 
workforce landscape – a microcosm of a global 
crisis. His insights reveal not just a national 
problem, but a critical warning for all emerging 
economies.

The speakers collectively emphasized that the 
future of work is undergoing a seismic 
transformation, propelled by four key forces: 
I)  Technological advancements; 



EVENTS

NIGERIA-SOUTH AFRICA CHAMBER OF COMMERCE
We thank you for your consistent support and 

commitment. 

Please note that ONLY Paid-up members will be 
entitled to all privileges. We therefore implore 

members to pay their outstanding subscriptions.

CHAMBER'S BREAKFAST MEETINGS Companies 
interested in Sponsorship opportunities are to 
please contact the Secretariat. This is a great 
opportunity for advertising, as companies can 
brand the hall according to their preference. 

Companies are assured of good media coverage.
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NIGERIA NATIONAL ANTHEM

Nigeria we hail thee,
Our own dear native land,
Though tribe and tongue may differ,
In brotherhood, we stand,
Nigerians all, and proud to serve
Our sovereign Motherland.

Our ag shall be a symbol
That truth and justice reign,
In peace or battle honour'd,
And this we count as gain,
To hand on to our children
A banner without stain.

O God of all creation,
Grant this our one request,
Help us to build a nation
Where no man is oppressed,
And so with peace and plenty
Nigeria may be blessed.

SOUTH AFRICA NATIONAL ANTHEM

Nkosi sikelel' iAfrika
Maluphakanyisw' uphondo lwayo,
Yizwa imithandazo yethu,
Nkosi sikelela, thina lusapho lwayo.

Morena boloka setjhaba sa heso,
O fedise dintwa le matshwenyeho,
O se boloke, O se boloke setjhaba sa heso,
Setjhaba sa, South Afrika -South Afrika.

Uit die blou van onse hemel,
Uit die diepte van ons see,
Oor ons ewige gebergtes,
Waar die kranse antwoord gee,

Sounds the call to come together,
And united we shall stand,
Let us live and strive for freedom,
In South Africa our land.

C H A M B E R ' S 
N E W S L E T T E R  A N D 
WEBSITE ADVERTS
Companies interested in 
a d v e r t i s i n g  i n  o u r 
Newsletter and website are 
t o  p l ea se  con t ac t  t he 
Secretariat. This is a great 
opportunity for projecting 
y o u r  c o m p a n i e s  t o 
N i g e r i a n s  a n d  S o u t h 
Afr ican Communit ies . 
Companies are assured of 
good coverage.

A F R I C A  E N E R G Y 
WEEK FORUM
Afr ican  Energy  Week 
(AEW) i s  the  Afr ican 
Energy Chamber's annual 
event ,  uni t ing African 
energy leaders,  global 
investors and executives 
from across the public and 
private sector for four days 
of intense dialogue on the 
future of the African energy 
industry. An interactive 
conference, exhibition and 
networking event, AEW 
was established in 2021 
under the premise to make 
energy poverty history by 
2 0 3 0 ,  h o s t i n g  p a n e l 
d i s c u s s i o n s ,  i n v e s t o r 
forums, industry summits 
and one-on-one meeting 
opportunities, and driving 
the discussions that will 
reshape the trajectory of the 
c o n t i n e n t ' s  e n e r g y 
development.
In 2025, the event returns 
bigger and better than ever 
before,  serving as the 
official meeting place for 
Africa's energy elite. At the 
forefront of the African 
energy industry,  AEW 
promotes the role Africa 
plays in global energy 
matters, centered around 
African-led dialogue and 
decision making. Covering 
the entire energy sector and 
v a l u e  c h a i n ,  A E W 
r e p r e s e n t s  t h e  o n l y 
conference on the continent 
representative of the entire 
sector.
Instead of dwelling on the 

c h a l l e n g e s  h i n d e r i n g 
development, AEW focuses 
o n  i n t e g r a t i o n  a n d 
collaboration to reverse 
Africa's resource curse and 
support energy explorers 
and producers across the 
continent. When we support 
upstream, midstream and 
downstream projects, we 
support jobs, we create 
growth, we promote gender 
equality, and we drive 
innovation that brings 
solutions for our future. 
Recognizing that the energy 
transition is shaping the 
global  dialogue,  AEW 
promotes  t he  Af r i can 
position on the future of 
Africa's energy sector. 
By advocating personal 
responsibility, free markets, 
individual liberty and an 
enabling environment for 
investors, AEW ensures 
that Africa's oil and natural 
gas industry and Africans 
stand to benefit, rather than 
continuing a reliance on 
foreign aid and assistance.
The event is slated for 3rd 
O c t o b e r  2 0 2 5
CTICC Conference Centre, 
Cape Town. For further 
i n f o r m a t i o n  c o n t a c t 
sales@aecweek.com

MARKETING INDABA
21 & 22 November  2025
CTICC, Cape Town - 9am 
to 4pm
Stay up to date with the 
latest marketing trends, 
ideas and strategies at our 
Marketing Conference
This popular Marketing 
Conference will  again 
inspire  and ass is t  the 
m a r k e t i n g  a n d 
communication industry 
with its annual edition. This 
year the two-day LIVE 
c o n f e r e n c e  w i l l  b e 
presented in Cape Town at 
the CTICC. The conference 
promises to inform and 
i n s p i r e  b o t h  t h e 
professional marketer as 
well as those keen to get 
fresh ideas on marketing 

their products and services.
Delega tes  wi l l  ge t  the 
opportunity to listen to 14+ 
marketers and industry 
leaders covering an array of 
c u r r e n t  t o p i c s  o f  t h e 
marketing discipline at the 
Marketing Conference - 
Market ing  Indaba.  For 
further information contact: 
info@cadek.co.za

tFor
A F R I C A N  M I N I N G 
WEEK (AMW) 2025
Africa is not just a mining 
powerhouse—it is the engine 
of the future. As global 
industr ies  shif t  toward 
advanced manufacturing, 
clean energy and high-tech 
innovation, Africa's vast 
reserves of minerals position 
the continent at the heart of 
industrial transformation. 
The  inaugura l  Af r i can 
Mining Week (AMW) 2025 
w i l l  b e  t h e  d e fi n i t i v e 
p la t fo rm to  acce le ra te 
investment,  technology 
adoption, and sustainable 
growth in Africa's mining 
sector.
From October 1–3, 2025, at 
the Cape Town International 
Convention Centre, AMW 
w i l l  b r i n g  t o g e t h e r 
stakeholders from across 
Africa and around the world 
t o  d r i v e  m e a n i n g f u l 
c o n v e r s a t i o n s ,  f o r g e 
partnerships and unlock the 
continent's mining potential.  
For further information visit: 
h t t p s : / / a f r i c a n -
miningweek.com
For further 
For further 
Iyke Ejimofor
Executive Secretary 
N i g e r i a - S o u t h  A f r i c a 
Chamber of Commerce 
Flat 4B, Manuwa Court 
Apartment
5, Manuwa Street
Off Keffi Street, S.W.Ikoyi
Te l :  0 1 - 4 5 3 8 5 7 1 ,  0 1 -
4538572
Email: 
iykeejimofor@nsacc.org.ng
nsacc@nsacc.org.ng
www.nsacc.org.ng



s the nature of work Aundergoes rapid and 
d i s r u p � v e 

transforma�on, the Nigeria-
S o u t h  A f r i c a  C h a m b e r  o f 
Commerce (NSACC) hosted its 
June 2025 Breakfast Mee�ng in 
L a g o s ,  b r i n g i n g  t o g e t h e r 
policymakers, human resource 
experts, and mental health 
a d v o c a t e s  t o  ex p l o r e  t h e 
challenges and possibili�es of the 
future workforce.
With the theme: “The Future of 
Work and Workplace: A Looming 
Crisis?”, served as a strategic 
p l a�o r m  fo r  s h a p i n g  h o w 

businesses and ins�tu�ons 
across Africa respond to global 
wo r k fo rc e  t re n d s  —  f ro m 
automa�on and migra�on to Gen 
Z  c u l t u r e  a n d  e m o � o n a l 
wellbeing.
In her opening remarks, Dr. Ije 
Jidenma, Chairperson of the 
NSACC, gave the thrust of the 
conference with a grounded 
conversa�on for urgency and 
responsibility.
According to her, the topic was 
not just �mely, she noted that 
“Across Africa and the globe, we 
are witnessing seismic shi�s in 

how, where, and why we work. If 
we don't build humane and 
adap�ve workplaces, the crisis 
w i l l  b e  c u l t u ra l ,  n o t  j u s t 
economic.”
As a result, she iden�fied four 
cri�cal pillars of concern which 
cannot be underplayed. These 
pillars are: (i) Technological 
Displacement:  with AI  and 
automa�on evolving faster than 
educa�on systems can reskill; (ii) 
Youth Unemployment and Skills 
Mismatch: with over 500,000 
Nigerian graduates entering a 
market not prepared for them; 
(iii) Workplace Evolu�on: hybrid 
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w o r k  i s  h e re  t o  s tay,  b u t 
infrastructure remains weak, and 
(iv) Mental Health and Workforce 
W e l l b e i n g :  b u r n o u t  a n d 
disengagement now silently 
undermine produc�vity.
Jidenma challenged African 
l e a d e r s  t o  i n v e s t  m o r e 
aggressively in people rather 
than maximiza�on of profits, 
stressing that we should design a 
workspaces that include, resilient 
and future-ready.
In his keynote address, Dr. Tunde 
Ayeye, Group Managing Director 
of Interna�onal Facili�es Services 
(IFS) Group, painted a vivid 
p i c t u re  o f  t h e  c h a l l e n ge s 
organiza�ons now face which he 
referred to as “triple threat.”
While explaining the “triple-
threat” he observed that the 
“Japa” Movement has led to 
mass emigra�on of  sk i l led 
N i g e r i a n  p r o f e s s i o n a l s ;
Also he said that Automa�on 
Displacement through which 
roles are disappearing faster than 
retraining can keep up, and 
G e n e r a � o n a l  W o r k p l a c e 
Disrup�on in which tradi�onal 
values are clashing with digital-
na�ve expecta�ons.
He added that the future of work 
is no longer theore�cal but it is 
already here, warning that “From 
S M E s  t o  m u l � n a � o n a l s , 
everyone is breeding talent, and 
the compe��on for human 
capital is fiercer than ever,” Ayeye 
emphasized.
Renowned Execu�ve Coach and 
leadership expert, Fela Durotoye 
redefined the conversa�on, 
u rg i n g  co m p a n i e s  to  sto p 
o p e r a � n g  l i ke  t e m p o r a r y 
enterprises and start building 

ins�tu�ons designed to outlive 
their founders.“This is a relay — 
not a sprint. You don't pass the 
baton to someone unprepared, 
and you don't cling to it when it's 
�me to let go,” he said during a 
l i v e  m e t a p h o r i c a l 
demonstra�on.
F r o m  t h e  m e n t a l  h e a l t h 
p e r s p e c � v e s ,  D r.  A d e o y e 
Oyewole, psychiatrist and life 
coach, give a personal insight and 
a  d e e p l y  p h i l o s o p h i c a l 
ex p l o ra � o n  o f  t h e  “J a p a ” 
phenomenon.
He explained that “What looks 
like a job search is o�en a search 
for relevance. Young people are 
leaving not just for greener 
pastures, but to avoid being le� 
behind.”
He warned that mass migra�on is 
increasingly driven by fear, herd 
m e nta l i t y,  a n d  ex i s te n� a l 
insecurity, rather than economic 
opportunity alone.
Tagging it “community neurosis”, 
he called on families, schools, 
a n d  i n s� t u � o n s  to  a c t  a s 
stabilizing forces that offer 
clarity, emo�onal resilience, and 
guidance in a world where 
tradi�onal support systems are 
eroding. He emphasized that 
when young people lack a strong 
sense of iden�ty and structured 
m e nto rs h i p ,  t h ey  b e co m e 
vulnerable to anxiety-driven 
decisions masked as ambi�on.
From the Corporate frontline, 
M rs .  A d e b i m p e  Ayo - E l i a s , 
Director of Human Resources 
(HR) at Airtel Nigeria, offered a 
compelling view on how HR is 
transforming from a compliance-
centered func�on to a strategic 

enabler of organiza�onal value.
“We've moved beyond personnel 
administra�on. Today, we're 
managing human capital — 
unlocking people's poten�al in a 
highly digital, fast-changing 
world,” she reiterated.
A y o - E l i a s  s t r e s s e d  t h a t 
a d a p t a b i l i t y ,  e m o � o n a l 
intell igence, crea�vity, and 
resilience are now more cri�cal 
than paper qualifica�ons.
S h e  w a r n e d  t h a t  m a n y 
companies are s�ll stuck in 
outdated metrics, ignoring the 
skills that ma�er in hybrid and AI-
driven environments.
On his part, a seasoned tech and 
academia, Dr. Yele Okeremi, CEO 
of Precise Financial Systems and 
Associate Professor, addressed 
the double-edged nature of 
technology in the future of work.
He explained how companies are 
inves�ng heavily in automa�on 
and digital infrastructure without 
paying equal a�en�on to digital 
literacy and change management 
among staff.
He advocated for inten�onal 
workforce re-skilling — not just 
for tech teams, but across the 
board — to ensure that every 
e m p l o y e e  c a n  c o n t r i b u t e 
m e a n i n g f u l l y  i n  a  t e c h -
augmented workspace.
He also cau�oned against over-
reliance on imported digital 
so lu�ons ,  urg ing  N iger ian 
companies to build local capacity 
f o r  s u s t a i n a b i l i t y ,  d a t a 
sovereignty, and relevance.
“Africa must not only consume 
innova�on; we must begin to 
define it,” he concluded.
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FG APPROVES TAX INCENTIVES FOR 
MANUFACTURERS USING LOCAL RAW 
MATERIALS
In a bid to curb the high import of 
r a w  m a t e r i a l s  a n d  o t h e r 
manufacturing inputs into Nigeria, 
the Federal Government (FG) is set 
to introduce tax incen�ves for 
Nigerian manufacturers that use 
locally sourced materials.

Disclosing this yesterday at the 
2025 Nigeria Manufacturing & 
Equipment and Nigerian Raw 
Materials (NME – NIRAM) Expo in 
Lagos, Minister of Innova�on, 
Science and Technology, Chief 
Uche Nnaji, said the government 
has approved the plan to grant Raw 
M a t e r i a l s  R e s e a r c h  a n d 
Development Council, RMRDC, the 
authority to implement significant 
tax incen�ves designed to reward 
manufacturers and innovators 
using locally sourced inputs in their 
produc�on processes.

“Very soon, manufacturers who 
research, develop and patronize 
local  raw materials  wil l  pay 
significantly lower taxes than those 
who do not. This is  now an 
instrumental tool for a�rac�ng 
private-sector investment and 
s�mula�ng technology-driven 
manufacturing,” he stated.

Under the proposed incen�ves the 
c o m p l i a n t  fi r m s  i n  a g r o  
processing, pharmaceu�cals, 
polymers, fabric, green tech 
amongst others, would get tax 
credits, duty reliefs, investment 
allowances, and excise waivers.

Meanwhile, Director General of 
the RMRDC, Prof. Mar�n Ike-
Muonso, has emphasised the need 
for Nigeria to decisively reposi�on 
itself within the dynamics of the 

fourth industrial revolu�on, no�ng 
that the over-reliance of Nigerian 
manufacturers on imported inputs 
signifies a structural weakness in 
the economy.

Ike-Muonso stated: “Over 70% of 
manufacturing inputs used in our 
economy are imported, according 
to figures released earlier this year.

“These data points expose a 
structural weakness: we export 
our raw materials in their crude 
form, import in refined quality, and 
surrender jobs and value offshore 
before we have even begun. But 
our country possesses over 120 
commercially viable solid minerals, 
vast agricultural resources, and a 
demographic dividend in our 
young popula�on.

“It means therefore, that what we 
lack is not poten�al, but strategic 
c o o r d i n a � o n ,  b o l d 
implementa�on, and technology-
backed commitment. That is 
precisely what this Expo intends to 
trigger.”

In his opening remarks, President 
of MAN, Francis Meshioye, said by 
e m b r a c i n g  c u � n g - e d g e 
t e c h n o l o g y  s o l u � o n s , 
manufacturers are accelera�ng 
innova�on, resilience, and long-
term value for their stakeholders.

Speaking on the aim of the Expo, 
Meshioye stated: “Our focus is to 
spark conversa�ons around the 
deployment of energy-efficiency in 
p r o d u c � o n  p r o c e s s e s ; 
implementa�on of smart factory 
protocols, including Internet of 
T h i n g s  ( I o T )  a n d  A r � fi c i a l 
Intell igence (AI)  to op�mize 
re s o u rc e  u s e ;  a d o p t  wa ste 
reduc�on strategies through 

closed-loop systems and advanced 
recycling methods.

“We are engendering partnerships 
with green tech innovators to co-
develop scalable and sustainable 
solu�ons.

AFRICA NEEDS $200B TO MEET 
ENERGY, CLIMATE GOALS' 
Nigeria and other African countries 
face dual challenge of expanding 
energy access and transi�oning to 
cleaner sources, but more than 
$200 billion a year needs to be 
invested if they are to achieve their 
energy and climate-related goals 
by 2030. 

The Interna�onal Energy Agency 
(IEA's) World Energy Investment 
2024 report, which made this 
known, however, said current 
levels of investment are well below 
this figure, with some $110 billion 
invested across the con�nent in 
2024 – equivalent to only 1.2 per 
cent of Africa's Gross Domes�c 
Product (GDP). 

The report, which was accessed by 
The Na�on, over the weekend, 
stated that the provision of reliable 
power supplies is a cri�cal issue for 
Africa's future, poin�ng out that 
around 600 million people across 
the con�nent currently lack access 
to electricity, which con�nues to 
hinder development in agriculture, 
i n d u s t r y ,  e d u c a � o n ,  a n d 
healthcare.

T h e  r e p o r t  l a m e n t e d  t h e 
c o n � n e n t ' s  l o w  i n v e s t o r 
penetra�on, no�ng that despite its 
poten�al, Africa a�racts rela�vely 
s m a l l  a m o u n t s  o f  e n e r g y 
investment. 

Ci�ng the Interna�onal Renewable 
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Energy Agency (IRENA), the report 
said, for instance, that of the $2.8 
tr i l l ion invested g lobal ly  in 
renewables between 2000 and 
2020, only two per cent went to 
Africa.

Also, from 2000 to 2019, Africa 
a�racted about $110 billion in 
public commitments for energy 
projects, of which $64 billion went 
into renewables.

According to the report, funding 
came from bilateral donors like 
China and the European Union 
(EU), mul�lateral organisa�ons 
such as the World Bank and African 
Development Bank (AfDB), and 
Development Finance Ins�tu�ons 
(DFIs) including KfW and Proparco. 

This report, which explored several 
k e y  e n e r g y  m a r k e t s  w i t h 
contras�ng outcomes, however, 
said Nigeria's semi-priva�sed 
energy market since 2013, has 
seen mixed results. 

It noted that despite financial 
st rug g les  among E lectr ic i ty 
Distribu�on Companies (DisCos), 
Nigeria remains a top performer in 
terms of a�rac�ng funding.

The report said Nigeria's electricity 
sector reflects its  economic 
posi�on on the con�nent, where it 
has the fourth largest economy by 
GDP, behind South Africa, Egypt 
and Algeria. (It had been the 
con�nent's largest economy as 
recently as 2022, but a devalua�on 
of the naira pushed it down the 
rankings). 

In genera�ng terms, Nigeria's 
electricity sector is also the fourth-
largest, at 14.5GW as of 2024, 
according to IRENA, behind the 
c o n � n e n t ' s  t h r e e  l a r g e s t 

economies. 

The sector, according to the report, 
has been growing more slowly 
than in many other large African 
countries, hampered by corrup�on 
and problems stemming from the 
u n b u n d l i n g  a n d  p a r � a l 
priva�sa�on of the sector in 2013.

“From 2020- 24, some 1.3GW of 
capacity was added to the grid, 
represen�ng an average annual 
growth rate of 2.1 per cent.” 

 That is below the con�nent-wide 
average of 2.5 per cent and far 
behind the pace set by Ethiopia of 
7.4 per cent, the report stated 

Also, the report said Egypt, despite 
poli�cal upheaval since 2011, has 
expanded its renewable sector 
with strong support from Gulf-
based funding, par�cularly for 
large-scale green hydrogen-linked 
projects.

The report, however, said South 
Africa is the con�nent's strongest 
performer in investment terms, 
w i t h  m a j o r  s u rge s  i n  s o l a r 
investment following deregula�on 
in 2023. ƒ 

Morocco also a�racts strong 
investment but con�nues to rely 
significantly on coal, while Kenya is 
the con�nent's geothermal leader, 
with a rela�vely independent 
course due to abundant domes�c 
resources. 

The report iden�fied a number of 
inter-related issues holding back 
investment, such as rising interest 
rates that have pushed up the cost 
of debt in recent years, making it 
more difficult to fund capital-
intensive energy projects.

It also said tradi�onal western 

funding sources are also reluctant 
to fund projects involving fossil 
fuels, adding that most African 
countries also have low sovereign 
d e b t  ra � n g s ,  w h i c h  m a ke s 
accessing interna�onal investment 
more expensive. 

“As of early 2025, Botswana and 
Mauri�us were the only African 
countries to have investment 
grade ra�ngs from any of the main 
credit ra�ng agencies. 

“Botswana is rated BBB+ by S&P 
a n d  A 3  b y  M o o d y ' s ,  w h i l e 
Mauri�us is rated BBB- by S&P and 
Baa3 by Moody's,” it stated

Describing Africa as a con�nent of 
unmet demand and uneven 
access, the report said Africa holds 
enormous poten�al for electricity 
s e c t o r  g r o w t h ,  b o t h  i n 
underserved countries where 
access remains low, and in more 
developed markets where demand 
frequently exceeds supply, leading 
to load shedding. 

Looking ahead, the report stated 
that as Africa moves toward its 
2030 energy and climate goals, 
stakeholders should focus on 
replica�ng successful models from 
leading markets including the 
p u b l i c - p r i v a t e  p a r t n e rs h i p 
structures (like BOO and BOT) used 
in South Africa and Egypt, and 
targeted off grid private sector 
funding seen in Kenya. 

Private investment into electricity 
genera�ng projects around Africa 
totaled around $68.7 billion from 
2000-2023, according to the World 
Bank's Private Par�cipa�on in 
Infrastructure (PPI)  Projects 
Database.

The vast majority of that was 
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c h a n n e l l e d  t h r o u g h  t w o 
Public[1]Private Partnership (PPP) 
st ructures :  Bu i ld ,  Own and 
Operate (BOO) and Build, Operate 
and Transfer (BOT). Between them, 
these two models were used for 
more than 90 per cent of private 
investments. 

However, BOO contracts have 
been the more common, with 
$45.3 billion of deals over the 
period, or 66 per cent of the overall 
market. BOT contracts have been 
worth $16.8 billion since 2000, or 
25 per cent of the total. 

The report further said markets 
w i t h  e m e r g i n g  i n v e s t m e n t 
poten�al such as Zambia, Ghana, 
and Mozambique are gaining 
trac�on, especially in renewable 
e n e r g y  a n d  g e o t h e r m a l 
development,  supported by 
growing public sector backing and 
a u c � o n - l e d  p r o c u r e m e n t 
frameworks.

“The role of blended finance, 
ca r b o n  c re d i t  t ra d i n g ,  a n d 
s t r u c t u r e d  g r e e n  b o n d 
programmes will be cri�cal to 
unlocking private capital at scale. 

“As  c l imate-re lated funding 
priori�es gain momentum globally, 
Africa's ability to align with these 
trends — while addressing local 
risk and regulatory bo�lenecks will 
d e fi n e  t h e  n e x t  p h a s e  o f 
investment,” the report said. 

INCLUSIVE PROCUREMENT FOR 
B R O A D - B A S E D  E C O N O M I C 
EMPOWERMENT
Beyond transac�onal pla�orms, 
we must also create tools that 
f a c i l i t a t e  i n c l u s i v e  a n d 
transforma�ve procurement.

The launch of the Market Access 
Pla�orm (MAP) represents a 
breakthrough in this regard. This is 
a non-transac�onal B2B pla�orm, 
designed to help procurement 
officials in both public and private 
sectors iden�fy verified local 
suppliers, including designated 
groups.

In South Africa, only about 20% of 
public procurement spending 
reaches MSMEs, and even less 
g o e s  t o  y o u t h ,  w o m e n ,  o r 
disability-owned businesses. This 
must change.

MAP d i rect ly  supports  th i s 
transforma�on. It  wil l  al low 
procurement teams to filter 
suppliers by sector, ownership 
profile, compliance status, and 
local content thresholds, making it 
e a s i e r  t o  m e e t  ta rg e t s  fo r 
localisa�on and transforma�on.

Through MAP, large buyers can 
c o n n e c t  w i t h :
 B l a c k - o w n e d  b u s i n e s s e s
 Women-owned enterpr ises
 Y o u t h - l e d  s t a r t u p s
 Businesses owned by persons with 
disabili�es and military veterans

This is not just about compliance. It 
is about building an inclusive 
industrial base that reflects the full 
poten�al of South Africa's human 
capital.

If every large ins�tu�on — public 
or private — made a 10% shi� 
toward these groups, it would 
unleash bi l l ions of  rands in 
procurement value into the hands 
of those who have historically been 
excluded.

L a d i e s  a n d  G e n t l e m e n ,
Conclusion

We are at a cri�cal juncture. Our 
localisa�on strategy is more than a 
set of targets, but rather, it is a 
commitment  to  rebui ld  the 
produc�ve economy, reduce 
inequality, and empower South 
African producers.

Through pla�orms like the na�onal 
online store and MAP, we are 
removing fric�on, crea�ng access, 
and bridging the gap between 
policy intent and market reality.

FG directs FMBN to partners state 
governors on affordable housing 
projects 

The Federal Government has 
directed the Federal Mortgage 
Bank of Nigeria to collaborate with 
state governors on developing 
bankable housing projects to bring 
homeownership solu�ons directly 
to ci�zens. 

The Minister of Housing and Urban 
Development, Ahmed Dangiwa, 
gave the direc�ve during the 
Federal Mortgage Bank of Nigeria 
Day at the 19th Africa Interna�onal 
Housing Show in Abuja. 

The News Agency of Nigeria 
r e p o r t s  t h a t  t h e  F e d e r a l 
G o v e r n m e n t  h a d  e a r l i e r 
announced the Renewed Hope 
State-by-State Homeownership 
a n d  H o u s i n g  D e v e l o p m e n t 
Campaign. 

Dangiwa, represented by Mr Mark 
Chieshe, his Special Adviser, Media 
and Strategy, said the ini�a�ve is 
des igned to  br idge the gap 
between federal housing policy 
and state-level ac�on, while taking 
homeownership solu�ons directly 
to ci�zens.

The collabora�on, the minister 
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said, is aimed at addressing the 
n a� o n ' s  h o u s i n g  d e fi c i t  b y 
leveraging the exper�se and 
resources of both the federal and 
state governments 

He said FMBN remained the 
g o v e r n m e n t ' s  s t r o n g e s t 
i n s t r u m e n t  f o r  d e l i v e r i n g 
affordable mortgage finance in 
Nigeria. 

According to him, its mandate is 
c lear,  i ts  recent progress is 
c o m m e n d a b l e ,  b u t  t h e 
affordability challenge is far from 
solved.

“ T h e  b i g g e s t  b a r r i e r  t o 
homeownership in Nigeria is not 
only the lack of adequate houses, 
but the inability of many Nigerians 
to afford them. 

“While the government con�nues 
to address the supply gap, the 
reality is that even where housing 
units were available, their costs 
remained far beyond the reach of 
the majority of ci�zens,” he said. 

Dangiwa said the affordability 
challenge needed to be confronted 
if Nigeria is to make meaningful 
progress towards del ivering 
decent and affordable housing for 
all. 

” I  a m  d i r e c � n g  F M B N  t o 
p a r � c i p a t e  a c � v e l y  i n  t h i s 
campaign, alongside other federal 
housing ins�tu�ons. 

“This is an opportunity for the 
Bank to showcase its products in 
every state of the federa�on. 

“Work closely with governors to 
u n l o c k  l a n d  a n d  s t r u c t u r e 
bankable housing projects, embed 
technical support teams to help 
s t a t e s  d e s i g n  v i a b l e 

homeownership roadmaps,” he 
added. 

Dangiwa also urged FMBN to bring 
t h e  N a� o n a l  H o u s i n g  F u n d 
products closer to contributors 
and eliminate the knowledge and 
access gaps that persist today.

Dangiwa said that the government 
would con�nue to support FMBN 
w i t h  p o l i c i e s ,  re fo r m s  a n d 
collabora�on to ensure it fully 
real ises i ts  poten�al  as the 
backbone of Nigeria's affordable 
housing finance system. 

Earlier, the Managing Director and 
Chief Execu�ve Officer of FMBN, 
Mr Shehu Osidi, said the bank is 
the only ins�tu�on that provides 
mortgages at a single digit, so it is 
the place to go for when hoping for 
home ownership. 

Osidi, however, said that the most 
pressing challenge that con�nues 
to limit FMBN's full poten�al is the 
issue of recapitalisa�on. 

He explained that FMBN's current 
paid-up capital of N2.5 billion is 
wholly inadequate for the size of its 
mandate.

He said that the figure, unchanged 
for decades, stands in sharp 
contrast to what is obtainable in 
similar ins�tu�ons globally and 
even among commercial mortgage 
lenders in Nigeria. 

H e  s a i d  t h a t  e ve n  P r i m a r y 
Mortgage Banks (PMBs), which 
operate at a much smaller scale 
than FMBN, have higher capital 
bases. 

“It is to be noted that CBN's 
minimum capital requirements for 
wholesale and retail Development 
Finance Ins�tu�ons (DFls) are 

N100 billion and N10 billion, 
respec�vely. 

“State and na�onal  primary 
mortgage banks ,  which  are 
expected to rely on FMBN for 
funding, currently have minimum 
capital bases of N2.5 billion and N5 
billion, respec�vely.

“Currently, the CBN has directed 
higher capital levels for banks as a 
way forward to growing a $1 trillion 
na�onal economy,” he said. 

Osidi said that the situa�on 
severely undermined FMBN's 
ability to mobilise long-term 
fi n a n c e  f r o m  l o c a l  a n d 
interna�onal markets/sources, 
among other factors. 

“We cannot afford to run an 
i n s � t u � o n  w i t h  a  n a � o n a l 
mandate on a local budget,” he 
said. 

Osidi, the recapitalisa�on process 
would offer an opportunity to 
fundamentally reimagine the 
Bank's business model to align 
with global best prac�ces. 

FG eyes addi�onal 810,000bpd 
crude from deepwater fields 

The Federal Government has 
unveiled plans to unlock an 
addi�onal 810,000 barrels of crude 
o i l  p e r  d ay  f r o m  N i g e r i a ' s 
deepwater oil fields through a new 
cluster and nodal development 
ini�a�ve, The PUNCH reports. 

The ini�a�ve, championed by the 
Nigerian Upstream Petroleum 
Regulatory Commission, is part of a 
broader effort to revive the 
country's offshore oil produc�on, 
which has suffered a steep decline 
in recent years. 
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I f  f u l l y  i m p l e m e n t e d ,  t h e 
addi�onal output could raise 
Nigeria's total monthly crude 
produc�on by approximately 2.51 
mill ion barrels per day with 
condensates. 

This would significantly strengthen 
the country's revenue genera�on 
capacity and improve compliance 
with OPEC+ produc�on quotas.

Speaking at  a  stakeholders ' 
workshop on deep/shallow water 
cluster/nodal development in 
Abuja on Thursday, the Chief 
Execu�ve of the NUPRC, Gbenga 
Komolafe, represented by the 
Execu�ve Commiss ioner  for 
Economic Regula�on and Strategic 
Planning, Babajide Fashina, said 
the plan was conceived in response 
to  the industry 's  dwindl ing 
offshore output and the need to 
harness untapped reserves for 
sustainable growth. 

T h e  e v e n t  w a s  t h e m e d , 
“Harnessing the poten�al of 
deep/shallow water, oil and gas 
a c c u m u l a � o n s  t h r o u g h 
clusters/nodal development in 
Nigeria.” 

“At the peak of our deepwater oil 
produc�on in 2016, Nigeria was 
producing about 800,000 barrels 
of oil per day. Sadly, that figure has 
now dropped to below 500,000 
barrels per day.

“Our data shows that we have over 
5.13 billion barrels of oil and 13.53 
trillion cubic feet of gas s�ll si�ng 
untapped in  our  deepwater 
acreages. Of this, 3.59 billion 
barrels fall under 2P reserves, 
meaning they are proven and 
probable but yet undeveloped,” 
Komolafe explained. 

According to him, a preliminary 
regulatory deep-dive through the 
Field Development Plan approvals 
i n d i c a t e s  t h a t  c u r r e n t 
developments- in-view could 
unlock around 1.55 billion barrels 
of oil and condensate and another 
1 . 4 9  t r i l l i o n  c u b i c  fe e t  o f 
associated gas. 

“Once these approved FDPs are 
executed, we could see peak oil 
produc�on rise by as much as 
810,000 barrels of oil per day. The 
ques�on we must ask is: what's 
holding us back, and how can we 
overcome the barriers together?” 
he queried. 

The Commission boss said a new 
Shallow and Deepwater Cluster 
Development Commi�ee had 
been inaugurated within the 
NUPRC to work closely with 
interna�onal oil companies and 
indigenous producers to iden�fy 
and mature these opportuni�es. 

“Our  goa l  i s  not  just  more 
produc�on, but more value. 
T h ro u g h  t h i s  c o l l a b o ra � v e 
approach, we want to maximise 
returns from exis�ng assets, ramp 
up volumes, and reduce unit 
technical costs,” he noted. 

K o m o l a f e  l a m e n t e d  t h a t 
deepwater fields, despite their 
huge poten�al,  had become 
underu�lised due to challenges 
s u c h  a s  f u n d i n g  g a p s , 
i n f r a s t r u c t u r e  l i m i t a � o n s , 
re g u l ato r y  b o � l e n e c ks  a n d 
delayed project sanc�ons. 

“O u r  e i g ht  F P S O s ,  F l o a� n g 
Produc�on Storage and Offloading 
units, are grossly underu�lised 
today. We can do more if we work 
together,” he said.

He added that deep offshore 
reserves currently account for 18 
per cent of Nigeria's total oil and 
condensate reserves, with major 
discoveries such as Bonga, Agbami, 
Egina, and Erha fields leading the 
way. 

“Today, we have cumula�vely 
produced over 4.4 billion barrels 
from our deepwater opera�ons, 
thanks to companies like Shell, 
ExxonMobil, TotalEnergies, Agip 
and Chevron. But we must now 
move beyond the past and look 
toward unlocking future barrels,” 
Komolafe said. 

KEYSTONE BANK PARTNERS LAGOS 
G O V T  O N  R E N E W E D  H O P E 
A G R I C U L T U R A L  S U P P O R T 
PROGRAMME  
In a significant push for na�onal 
d eve l o p m e nt  a n d  i n c l u s i ve 
economic growth, Keystone Bank 
Nigeria Limited has partnered with 
Claudiana Ibijoke Sanwo-Olu, First 
Lady of Lagos State, on the 
R e n e w e d  H o p e  I n i � a � v e  – 
Agricultural Support Programme 
(RHI-ASP).

The RHI-ASP under the leadership 
of Oluremi Tinubu, First Lady of 
Nigeria, aims to boost localfood 
produc�on through capacity 
building, provision of agricultural 
inputs, and financial support to 
women and youth. It is a key 
co m p o n e nt  o f  t h e  b ro a d e r 
Renewed Hope Agenda focused on 
food security, economic self-
reliance, and inclusive na�onal 
development.

In a statement on Wednesday, 
Keystone Bank confirmed its role 
as a strategic partner in the 
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ini�a�ve, leveraging its Corporate 
S o c i a l  Re s p o n s i b i l i t y  ( C S R ) 
f ra m e w o r k  t o  s u p p o r t  t h e 
program's objec�ves.

“The partnership reflects our 
e n d u r i n g  c o m m i t m e n t  t o 
e m p o w e r m e n t ,  i n c l u s i o n , 
innova�on, and na�on-building 
core values that have defined 
Keystone Bank's development 
driven approach,” the bank stated.

Commen�ng on the partnership, 
Hassan Imam, managing director& 
CEO of Keystone Bank, said: “This 
�mely and strategic collabora�on 
aligns with our mission as a socially 
re s p o n s i b l e  i n s� t u � o n .  We 
commend the First Ladies of the 
Federa�on and Lagos State for 
championing this ini�a�ve and 
crea�ng a pla�orm where public-
private synergy can truly serve the 
people.”

Also speaking, Helen Maiyegun, 
directorate head, Lagos and West, 
noted: “We are honoured to 
support  the Renewed Hope 
Agricultural Support Programme. 
This ini�a�ve resonates with our 
CSR strategy and our belief in 
empowering women and youth to 
l e a d  N i g e r i a ' s  a g r i c u l t u ra l 
transforma�on.”

Keystone Bank's involvement will 
cover areas including financial 
i n c l u s i o n ,  a g r i c u l t u r a l 
development, and empowerment 
training, reinforcing its role as a 
progressive ins�tu�on commi�ed 
to the intersec�on of finance, 
soc ia l  impact ,  and na�onal 
development.

AFDB SUPPORTS AI TRAINING TO 
DRIVE AGENDA 2063 GOAL 
The African Development Bank has 
announced support for a new 
ar�ficial intelligence training 
i n i � a � v e  t o  b o o s t  t h e 
i m p l e m e nta� o n  o f  A f r i ca ' s 
c o n � n e n t a l  d e v e l o p m e n t 
blueprint, Agenda 2063: The Africa 
We Want. 

In a statement on Tuesday, AfDB 
indicated that through its Joint 
Secretariat Support Office, it 
provided technical and financial 
backing for the fi�h annual training 
workshop for Afr ican Union 
member states on harnessing AI 
f o r  e ff e c � v e  m o n i t o r i n g , 
evalua�on, and repor�ng on the 
Second Ten-Year Plan (2024–2033) 
of Agenda 2063. 

Agenda 2063 is Africa's blueprint 
and master plan for transforming 
Africa into a global powerhouse of 
the future. 

It is the con�nent's strategic 
framework that aims to deliver on 
i t s  g o a l  f o r  i n c l u s i v e  a n d 
sustainable development and is a 
concrete manifesta�on of the pan-
African drive for unity, self-
determina�on, freedom, progress 
and collec�ve prosperity pursued 
under Pan-Africanism and the 
African Renaissance.

The five-day workshop, held in 
Lusaka,  Zambia,  was joint ly 
organised by the African Union 
Commission and the African 
Capacity Building Founda�on. 

 The event brought together 
representa�ves from African 
U n i o n  m e m b e r  s t a t e s  t o 

strengthen their technical capacity 
in using AI tools and digital 
innova�ons to monitor, track, and 
report on the implementa�on of 
Agenda 2063. The training is part 
of broader efforts to enhance 
ins�tu�onal and human capacity 
across the con�nent. 

Par�cipants engaged in prac�cal 
sessions on emerging AI pla�orms, 
including Ailyse, ChatGPT, Google 
AI Studio, Google Gemini, and 
Perplexity, exploring how these 
tools can improve data analysis, 
enhance decision-making, and 
promote evidence-based policy 
development in line with Agenda 
2063 priori�es.

Speaking at the workshop, Lead 
Programme Co-ordinator at the 
African Development Bank Group, 
Abibu Tamu, reaffirmed the Bank's 
dedica�on to working closely with 
the African Union Commission and 
strategic partners to accelerate the 
implementa�on of Agenda 2063, 
par�cularly its Second Ten-Year 
Implementa�on Plan. 

“ T h e s e  t o o l s  a r e  n o t  o n l y 
revolu�onis ing  how data  i s 
collected, analysed, and reported, 
but they are also enabling more 
targeted policy interven�ons and 
efficient resource alloca�on,” said 
Tamu. 

The workshop also served as a 
pla�orm for peer learning and 
k n o w l e d g e  exc h a n g e ,  w i t h 
par�cipa�ng countries sharing 
innova�ve approaches and best 
prac�ces in na�onal development 
p lanning  and  resu l ts -based 
repor�ng. 
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27FOUR AND THE DTIC UNITE TO 
DRIVE ECONOMIC GROWTH AND 
TRANSFORMATION THROUGH THE 
TRANSFORMATION FUND
In a bold demonstra�on of public-
private collabora�on, leading 
investment manager 27four and 
the Department of Trade, Industry 
and Compe��on (the d�c) have 
r e a ffi r m e d  t h e i r  s h a r e d 
commitment to unlocking South 
Africa's full economic poten�al 
through the Transforma�on Fund.

This announcement follows a 
high-level engagement hosted by 
27four, a�ended by the Minister 
o f  T r a d e ,  I n d u s t r y  a n d 
Compe��on, the Chief Execu�ve 
O ffi c e r  o f  t h e  N a � o n a l 
Empowerment Fund (NEF), and 
the d�c's Deputy-Director General 
f o r  T r a n s f o r m a � o n  a n d 
Compe��on.  The gather ing 
brought together leaders in 
government and the finance 
sector, par�cularly managers of 
re� re m e nt  f u n d s ,  to  c h a r t 
prac�cal pathways for advancing 
i n c l u s i v e  g r o w t h ,  d r i v i n g 
industrialisa�on, and accelera�ng 
Broad-Based Black Economic 
Empowerment (B-BBEE).

The Transforma�on Fund, a 
collabora�ve ini�a�ve between 
the d�c, the NEF, and key industry 
partners, serves as a cataly�c 
vehicle to finance black-owned 
and black-managed enterprises, 
with a focus on priority sectors 
that can deliver sustained job 
crea�on, industrialisa�on and 
c o m p e � � v e n e s s .  T h r o u g h 
targeted funding and strategic 
partnerships, the Fund aims to 
dismantle historical barriers to 

entry, enable greater par�cipa�on 
in value chains, and posi�on black-
owned businesses at the forefront 
of South Africa's economic growth 
story.

Speaking at the event, 27four 
reaffirmed its commitment to 
support the Fund, highligh�ng the 
alignment between its investment 
philosophy and South Africa's 
transforma�on impera�ves.

“We believe transforma�on is not 
a �ck-box exercise—it is the 
founda�on for a stronger, more 
r e s i l i e n t  e c o n o m y .  T h e 
Transforma�on Fund is a powerful 
mechanism to ensure capital flows 
to where it is needed most: into 
t h e  h a n d s  o f  t a l e n t e d 
entrepreneurs and industrialists 
who can create  jobs ,  bui ld 
i n d u s t r i e s ,  a n d
expand opportunity. We are proud 
to partner with the d�c and the 
NEF in making this vision a reality,” 
said Faitma Vawda, Managing 
Director of 27four.

The Minister of Trade, Industry 
and Compe��on, Mr Parks Tau, 
emphasised that partnerships of 
this nature are essen�al for the 
country's growth trajectory:

“Government cannot achieve 
transforma�on alone. It is through 
col labora�on with forward-
thinking investment managers like 
27four that we can deepen 
i n d u st r i a l  ca p a c i t y,  u n l o c k 
innova�on, and ensure economic 
growth is shared by all South 
Africans. The Transforma�on Fund 
is a vehicle for tangible change, 
and today's engagement signals 
our mutual commitment to driving 
it forward.”

The NEF's CEO Mr Mzi Dayimane 
further underscored the urgency 
o f  m o b i l i s i n g  c a p i t a l  f o r 
t r a n s f o r m a � o n :
“South Africa's economic renewal 
depends on our ability to back 
b l a c k  i n d u s t r i a l i s t s  a n d 
entrepreneurs with the funding, 
networks, and market access they 
need to thrive. With 27four's 
exper�se and the d�c's policy 
l e a d e r s h i p ,  w e  a r e  b e � e r 
posi�oned than ever to accelerate 
inclusive economic growth.”

The event concluded with a strong 
consensus: partnership is the lever 
that will translate policy into 
progress. Both the d�c and 27four 
reiterated their determina�on to 
d e e p e n  c o l l a b o r a � o n  i n 
implemen�ng the Transforma�on 
Fund, with a focus on measurable 
impact, scalable projects, and 
s u s t a i n e d  e c o n o m i c 
transforma�on.

SA YOUTH TRADE ASSOCIATION 
CAPACITY BUILDING WORKSHOP BY 
DEPUTY MINISTER WHITFIELD
T h e m e :  “ E m p o w e r i n g  a n d 
crea�ng a conducive environment 
for an inclusive and sustainable 
trade through a meaningful youth 
par�cipa�on”

The Government of Na�onal Unity 
is  ful ly commi�ed to rapid, 
inclusive economic growth and job 
crea�on. As the Department of 
Trade, Industry & Compe��on our 
key  focus  i s  on  s�mula�ng 
manufacturing growth in order to 
b u i l d  a n  e x p o r t - o r i e n t e d 
economy.

The role of sustainable trade in this 
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regard is cri�cal as it involves 
p r o m o � n g  e c o n o m i c 
development, social welfare, and 
env i ronmenta l  stewardsh ip 
through interna�onal trade. Its 
goal is to minimise the adverse 
nega�ve effects of trade, such as 
pollu�on, resource deple�on, and 
inequal ity,  whi le enhancing 
posi�ve effects, such as income, 
employment, and educa�on. 
Sustainable trade is not only about 
the  products ,  but  a l so  the 
processes and policies that govern 
them according to the World 
Economic Forum.

The department endeavours to 
contribute to sustainable trade 
t h ro u g h  e x p o r t  p ro m o � o n 
ini�a�ves that foster inclusive 
economic growth; support youth 
entrepreneurship; contribute to 
retaining and crea�ng jobs whilst 
addressing the environmental and 
social challenges.

The department's approach to 
sustainable trade thus focuses on 
providing youth entrepreneurs 
with the tools and pla�orms 
necessary to enter interna�onal 
markets. Through suppor�ng 
youth par�cipa�on in these 
pla�orms that connect them with 
interna�onal buyers, the Branch 
aims to promote balanced trade. 
This ensures that youth-led 
businesses can compete fairly and 
sustainably on a global scale, 
contribu�ng to equitable trade.

A key strategic ini�a�ve in support 
of youth is through market access 
and trade facilita�on of youth-led 
businesses. The department 
s u p p o r t s  p a r � c i p a � o n  i n 
interna�onal trade missions and 

fairs that focus on sustainable 
products, giving export-ready 
youth entrepreneurs a pla�orm to 
s h o w c a s e  t h e i r  i n n o v a � v e 
products to a global audience. An 
example of such an event is 
Biofach, a trade show in Germany 
that offers a pla�orm to showcase 
organic products, discuss industry 
trends, and promote sustainable 
agriculture.

I n  t h e  a r e a  o f  e x p o r t e r 
development the department has 
a lso introduced specia l ized 
training programmes that are 
specifically designed to meet the 
needs of young entrepreneurs to 
scale up their export readiness. 
These programmes cover cri�cal 
areas such as market research, 
market entry strategies, export 
regula�ons, and the use of digital 
tools to enhance trade. We are 
commi�ed to equipping our youth 
with the skills and knowledge they 
need to compete and succeed 
globally.

The training is complemented by 
mentorship and coaching from 
those who have walked this path 
before to help entrepreneurs 
navigate cultural and regulatory 
c h a l l e n g e s  a n d  m a x i m i s e 
opportuni�es in interna�onal 
markets.

Through the Export Help Desk the 
branch also facilitates access to 
informa�on and resources to 
equip SMMEs with the market 
intelligence, trade data, and 
resources they need to make 
informed decisions about entering 
and thriving in global markets.

South Africa has several trade 
a g r e e m e n t s  a n d  t r a d e 

arrangements in place that offer 
significant opportuni�es for South 
African businesses. Ini�a�ves such 
as the African Con�nental Free 
Trade Area (AfCFTA), the African 
Growth and Opportunity Act 
(AGOA), and our partnerships 
within BRICS are gateways to new 
markets.  On this note, it  is 
important to reflect on the fact 
that the median age on the African 
con�nent is 19 years. The future of 
Africa's export-led growth and 
i n t e r- c o n � n e n t a l  t ra d e ,  i s 
intrinsically linked to Africa's 
youth.

In that regard the department, 
through outreach programmes, 
supports our youth-owned and 
SMME businesses to take full 
advantage of these opportuni�es. 
These agreements provide a 
p a t h w a y  f o r  o u r  y o u n g 
entrepreneurs to access new 
m a r k e t s ,  i n c r e a s e  t h e i r 
compe��veness, and scale their 
opera�ons on an interna�onal 
level.

In today's world, digital tools and 
e-commerce are essen�al for 
opening up global markets. As 
such the department is also scaling 
u p  s u p p o r t  i n i � a� ve s  t h at 
encourage digital literacy and the 
a d o p � o n  o f  t e c h n o l o g y  i n 
business opera�ons. This will 
enable our youth to compete 
effec�vely in the global digital 
economy and take full advantage 
of the opportuni�es it offers.

Furthermore, digital pla�orms are 
a l s o  l e v e ra g e d  t o  c o n n e c t 
s e a s o n e d  a n d  y o u t h 
entrepreneurs with interna�onal 
buyers who are interested in eco-
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friendly and environmentally 
responsible goods/services.

As a par�ng comment, many may 
not be interested in trade policy, 
but trade policy is increasingly 
taking an interest in you.

Thank you very much for the 
opportunity to speak to you at this 
capacity building workshop. The 
DTIC remains commi�ed to 
suppor�ng young entrepreneurs 
towards our objec�ve of building 
an export-oriented economy.

THE DTIC AND SAB FOUNDATION 
P A R T N E R  T O  B O O S T  E X P O R T 
READINESS OF SMALL BUSINESSES
The Department of Trade, Industry 
and Compe��on (the d�c), in 
p a r t n e r s h i p  w i t h  t h e  S A B 
Founda�on, is implemen�ng a 
comprehensive Export Readiness 
Programme to prepare emerging 
South African businesses for 
i n t e r n a � o n a l  t r a d e .  T h e 
programme forms part of a 
structured pathway to develop 
g l o b a l l y  c o m p e � � v e  s m a l l 
b u s i n e s s e s ,  w i t h  s h a r e d 
investment from both partners.

The ini�a�ve began earlier this 
year with an export awareness 
workshop, introducing the SAB 
Founda�on entrepreneurs to the 
opportuni�es and requirements 
of global markets.  This was 
followed by an export readiness 
assessment, which evaluated 
par�cipa�ng companies and 
iden�fied their strengths and 
areas for improvement in export 
development.

T h e  p r o g r a m m e  r e c e n t l y 
advanced into its third phase with 

an intensive training and coaching 
interven�on, delivered through 
the d�c's Global Export Passport 
Programme (GEPP). The week-
l o n g  t r a i n i n g  e q u i p p e d 
par�cipants with prac�cal skills in 
export strategy development, 
compliance, logis�cs, and market 
entry planning.

Over the next four months, the 
programme wil l  con�nue to 
advance to other phases of the 
GEPP, with each par�cipa�ng 
bus iness  rece iv ing  ta i lored 
coaching to develop a dedicated 
export marke�ng plan.

As part of the last week's ac�vi�es, 
par�cipants also undertook a 
study tour to in2food, a leading 
South African agri-business that 
supplies leading retail brands 
locally and has established strong 
markets in the United Kingdom 
and European Union. in2food 
manufactures a broad range of 
products across the fresh, bakery, 
frozen and grocery categories. The 
visit provided real-world insights 
into mee�ng global standards and 
scaling opera�ons for export 
success.

Future phases of the Export 
Readiness Programme will include 
market access support, where 
businesses will  be l inked to 
relevant pla�orms, buyers, and 
opportuni�es to showcase their 
products interna�onally.

According to the Director of Export 
Development and Support at the 
d�c, Mr Kwanele Mkhwanazi, the 
co l labora�on with  the  SAB 
Founda�on ensures that small 
b u s i n e s s e s  a re  ta ke n  o n  a 
st r u c t u re d  ex p o r t  j o u r n ey, 

complemented with insigh�ul 
export awareness and thorough 
diagnos�c assessment, training, 
coaching, and actual market 
access.

“A key improvement we have 
made to  the Global  Export 
Passport  Programme is  the 
introduc�on of study tours such as 
the one to in2food. This ensures 
t h a t  e n t r e p r e n e u r s  l e a r n 
prac�cally from well-established 
exporters what it truly takes to 
compete globally before venturing 
into their own export journey,” 
says Mkhwanazi.

“We also call on established 
exporters to partner with the d�c 
in mentoring emerging exporters 
by sharing their skills, experiences 
and knowledge, so that we build a 
stronger and more inclusive 
export ecosystem for South 
Africa,” he adds.

Speaking on behalf of the SAB 
F o u n d a � o n ,  M s  I t u m e l e n g 
Dhlamini, Head of Programme, 
acknowledged the partnership as 
o n e  t h a t  e n a b l e s  t h e  S A B 
Founda�on to give programme 
par�cipants  more than funding 
and business support, but tools 
a n d  p a t h w a y s  t o  b e c o m e 
successful exporters. 

“By collabora�ng with the d�c, we 
are helping small businesses 
unlock interna�onal opportuni�es 
that can create jobs and drive 
inclusive growth,” says Dhlamini 

The Export Readiness Programme 
reflects a shared commitment 
between the d�c and the SAB 
Founda�on to strengthen the 
compe��veness of South Africa's 
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small business sector. By the 
conclusion of the programme, 
par�cipa�ng enterprises will be 
export-ready, equipped with 
tailored strategies, and posi�oned 
to access global markets.

S A  H I G H  C O M M I S S I O N E R 
HIGHLIGHTS STRONG ECONOMIC 
TIES AT OUTWARD SELLING MISSION 
IN GHANA
The Ac�ng South African High 
Commissioner to Ghana, Mr 
Thando Dalamba, has reaffirmed 
t h e  s t ro n g  d i p l o m a � c  a n d 
commercial �es between South 
Africa and Ghana during the 
official opening of the Department 
o f  T r a d e ,  I n d u s t r y  a n d 
Compe��on's (the d�c) Outward 
Selling Mission (OSM) in Accra, 
Ghana, yesterday.

This second leg of the mission 
follows engagements held in 
Lagos, Nigeria, earlier this week, 
and forms part of the d�c's 
support to the South African 
businesses to access new markets 
and expand trade rela�ons across 
the con�nent.

Addressing business leaders and 
stakeholders, Dalamba noted that 
the mission brought together 
leading South African companies 
from sectors including mining, 
infrastructure, agriculture, and 
agro-processing, who are eager to 
exp lore  Ghana 's  t rade  and 
investment opportuni�es.

“We meet here today with a 
shared goal  to  deepen our 
e c o n o m i c  c o o p e r a � o n  f o r 
mutually beneficial partnerships 
and contribute to the sustainable 

growth of both our countries,” said 
Dalamba.

Dalamba emphasised that the 
mission builds on more than three 
decades of diploma�c rela�ons 
between South Africa and Ghana, 
which have evolved into robust 
commercial partnerships. He 
pointed out that total trade 
between the two countries has 
grown significantly, with South 
Africa recording surpluses in 2022 
and 2023, driven largely by 
exports of iron ore, steel products, 
and automo�ve parts, while also 
experiencing a sharp rise in 
imports of gold and petroleum 
products.

“This underscores the need to 
boost South African exports to 
Ghana, with par�cular focus on 
l o c a l  m a n u f a c t u r i n g  a n d 
beneficia�on,” he stated.

A c c o r d i n g  t o  t h e  G h a n a 
Investment Promo�on Centre, 
there are close to 200 South 
African companies currently 
opera�ng in Ghana. Ac�ng High 
C o m m i s s i o n e r  D a l a m b a 
welcomed this presence but 
highlighted the need for updated 
sta�s�cs in collabora�on with the 
Centre to capture the full scope of 
South African business ac�vity in 
the country.

He also urged South African firms 
to align with the United Na�ons 
Sustainable Development Goal 17, 
which calls for partnerships in 
pursuit of shared prosperity.

“I encourage our companies to 
partner with their Ghanaian 
counterparts in establishing local 
plants and value-addi�on facili�es 

with the aim of crea�ng jobs, 
enhancing skills, and making 
s ign ificant  contr ibu�ons  to 
poverty reduc�on,” he said.

Highligh�ng the role of the African 
Con�nental Free Trade Area 
(AfCFTA), Dalamba described it as 
a new chapter for intra-African 
trade, no�ng that South Africa's 
first shipment under the AfCFTA to 
Ghana in January 2024 included 
locally manufactured goods such 
as automo�ve components, 
showcasing the opportuni�es the 
agreement creates for both 
countries.

He further welcomed Ghana's 
economic ini�a�ves aimed at 
i m p r o v i n g  i n f r a s t r u c t u r e , 
produc�vity, and job crea�on, and 
encouraged reciprocal efforts by 
Ghanaian businesses to explore 
opportuni�es in South Africa 
across diverse sectors, including 
m a n u f a c t u r i n g ,  e n e r g y , 
technology, and tourism.

Dalamba also referenced the 
reciprocal visa waiver agreement 
between South Africa and Ghana, 
effec�ve from November 2023, 
which allows passport holders to 
travel for up to 90 days, describing 
it as a “major enabler of business 
exchange.

He concluded by linking the 
mission to the South Africa–Ghana 
Bi-Na�onal Commission, last held 
in Pretoria in March 2024, which 
priori�sed trade and investment 
a m o n g  o t h e r  ke y  a r e a s  o f 
coopera�on.
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ETRANZACT LAUNCHES REPORT TO 
BOOST SMES' AI ADOPTION STATUS, 
GROWTH
A fintech company, eTranzact 
Interna�onal Plc, in partnership 
with the Enterprise Development 
Centre at Pan-Atlan�c University, 
has launched a report to improve 
Small and Medium Enterprises,  
SMEs,  status in the adop�on of 
Ar�ficial Intelligence (AI) to grow 
their  bus inesses  loca l ly  and 
interna�onally.  

Speaking on the report  �tled, “AI 
Readiness of Nigerian SMEs”, during 
t h e  l a u n c h ,  M a n a g i n g 
Director/Chief Execu�ve Officer of 
eTranzact, Mr. Niyi Toluwalope, said 
eTranzact views AI not as a distant 
prospect but as an immediate 
o p p o r t u n i t y  f o r  N i g e r i a n 
businesses.

He stated: “This research bridges 
the knowledge gap by helping SMEs 
understand  the i r  current  A I 
adop�on status and what they need 
to compete both local ly  and 
globally.  

“ T h e  s t u d y  a l s o  r e i n f o r c e s 
eTranzact's expanding role as an 
enabler of digital growth and 
innova�on beyond just payments.”   

Explaining further, he said the 
report offers SMEs a fact-based 
assessment of their AI readiness, 
guiding informed investment and 
capacity-building decisions.  

He added that the findings serve as 
a strategic blueprint to enhance 
compe��veness, job crea�on, and 
innova�on-driven economic growth 
for Nigeria.

To luwalope h igh l ighted that 
policymakers,  financiers,  and 
educators will be be�er equipped 
with data in the report to design 
support programs tailored to SME 
needs.

T h e  c o m p r e h e n s i v e  s t u d y, 

conducted over several months 
across key regions including Enugu, 
Kano, Lagos, Abuja, and Port 
Harcourt, highlights the current 
state of Ar�ficial Intell igence 
adop�on readiness among Nigeria's 
over 39 million Small and Medium 
Enterprises (SMEs) and Micro, Small 
and Medium Enterprises (MSMEs).  

W h i l e  t h e r e  i s  e v i d e n t  o f 
enthusiasm for AI among SME 
entrepreneurs, the study also 
iden�fies cri�cal gaps in awareness, 
access, and tailored solu�ons 
necessary to harness AI's full 
poten�al.

The managing director emphasized 
that the report offers more than just 
data,  i t  provides  a  strategic 
roadmap to foster an inclusive and 
intelligent digital economy in 
Nigeria. 

Director of Programs & Partnerships 
at the Enterprise Development 
C e n t r e  ( E D C ) ,  P a n - A t l a n � c 
University, Dr. Olawale Anifowose, 
stated, “The study adopted a mixed-
m et h o d  re s e a rc h  a p p ro a c h , 
i n v o l v i n g  t h e  u s e  o f  b o t h 
quan�ta�ve and   qualita�ve data 
collec�on and analysis methods. 
The quan�ta�ve approach was 
implemented through a sample 
s u r v e y  o f  S M E s  w i t h  5 , 2 9 0 
responses across the 36 states of 
the federa�on, including the 
Federal Capital Territory.”

FIDELITY BANK EMPOWERS SMES 
W I T H  B U S I N E S S  M A N A G E M E N T 
SYSTEMS
Small and Medium Enterprises 
(SMEs) have been encouraged to 
adopt digital tools to enhance their 
opera�ons and drive sustainable 
growth. This call was made during 
the Fidelity SME Empowerment 
Program 2025, held at the bank's 
SME Hub in Gbagada, Lagos.

The event, which drew a large 
turnout of entrepreneurs and 
stakeholders, marked the official 
launch of Fidelity Bank's ini�a�ve to 
equip 100 growth-ready SMEs with 
ERPRev-enabled POS systems and 
business support tools—at no cost 
to the beneficiaries.

Dr. Nneka Onyeali-Ikpe, Managing 
Director/CEO of Fidelity Bank Plc, 
re p re s e nte d  b y  M r.  S ta n l e y 
Amuchie, Execu�ve Director/Chief 
Opera�ons and Informa�on Officer, 
e m p h a s i z e d  t h e  b a n k ' s 
commitment to SME development.

“At Fidelity Bank, we believe SMEs 
are not just the backbone of our 
economy—they are the architects 
of innova�on, resilience, and 
inclusive growth. Through the 
F i d e l i t y  S M E  E m p o w e r m e n t 
Program (FSEP), we are providing 
100 entrepreneurs with the tools, 
training, and support they need to 
thrive in today's digital economy.”

Through the ini�a�ve, benefi�ng 
businesses will receive: a fully-
installed POS desktop system, 
ERPRev business so�ware, receipt 
printer and barcode scanner, 
inventory data input support, 
financial and bookkeeping training, 
branding and onboarding support, 
six months of post-installa�on 
monitoring; and a free Fidelity POS 
with instant se�lement. The three-
day program features high-impact 
trainings,  masterclasses,  and 
networking opportuni�es designed 
t o  s p a r k  i n n o v a � o n ,  b u i l d 
partnerships, and unlock new 
markets.

In addi�on, Mrs. Adaonah Kene-
Uyawune, CEO of Manmark, a 
business management a strategic 
partner to Fidelity Bank said, “This 
digital transforma�on ini�a�ve is a 
game changer. It replaces manual 
bookkeeping with a unified system 
t h a t  s i m p l i fi e s  a c c o u n � n g , 
inventory, HR, and profitability 
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tracking. These tools are not 
handouts and they are instruments 
for long-term business success.”

According to the Nigerian Bureau of 
Sta�s�cs, SMEs make up 96% of all 
businesses in the country, employ 
over 80% of the workforce, and 
contribute nearly 50% to the 
na�onal GDP. Despite their cri�cal 
role in the economy, many s�ll rely 
on manual processes that hinder 
efficiency and limit access to 
finance.

Fidelity Bank's interven�on is 
therefore both �mely and strategic, 
providing SMEs with the digital 
tools and support they need to 
streamline opera�ons, improve 
transparency, and unlock new 
growth opportuni�es.

Ken-Uyawune encouraged the 
beneficiaries to make the most of 
this opportunity. “This digital tool is 
more than a convenience, it's a 
strategic asset that will enhance 
your accountability, improve your 
opera�ons, and posi�on you to 
access credit more easily. Let us all 
embrace digitaliza�on as a pathway 
t o  s u s t a i n a b l e  g r o w t h  a n d 
economic empowerment”.

Ranked among the best banks in 
Nigeria, Fidelity Bank Plc is a full-
fledged Commercial Deposit Money 
Bank serving over 9.1 million 
customers through digital banking 
channels, its 255 business offices in 
Niger ia  and United Kingdom 
subsidiary, FidBank UK Limited.

ACCESS BANK'S EUROMONEY WINS 
S I G N A L  N E W  E R A  O F  R E G I O N A L 
BANKING LEADERSHIP
 Access Bank con�nues to assert its 
influence across Africa, with its 
subsidiaries in Ghana and Gambia 
named “Best  Bank 2025” by 
Euromoney. These pres�gious 
awards affirm the Group's long-

term strategy, growing footprint, 
and unwavering commitment to 
transforma�ve and inc lus ive 
banking across the con�nent.

The dual  v ictor ies  represent 
strategic milestones in Access Bank 
Group's  ambi�on to become 
Africa's most respected financial 
ins�tu�on. Opera�ng in 24 markets, 
the Group is redefining pan-African 
banking by fusing deep local 
insights with global best prac�ces.

In Ghana, the award recognises the 
bank's resilience, innova�on, and 
c o m m i t m e n t  t o  d i g i t a l 
transforma�on. From empowering 
SMEs to advancing sustainability, 
Access Bank Ghana con�nues to 
deliver purposeful value. “We are 
proud to lead a new era of banking 
in Ghana, one that priori�ses 
i n c l u s i o n ,  i n n o v a � o n ,  a n d 
sustainable development,” said 
Olumide Olatunj i ,  Managing 
Director, Access Bank Ghana.

For Access Bank Gambia, the award, 
i t s  s e co n d  co n s e c u � ve  w i n ,  
underscores its deepening impact in 
financial inclusion and ESG-led 
banking.  Through branchless 
models and strong community 
engagement, it is expanding access 
a n d  d e l i v e r i n g  m e a n i n g f u l 
outcomes. “We remain commi�ed 
to  going beyond banking by 
de l iver ing  va lue  that  bu i lds 
sustainable communi�es,” noted 
Stephen Abban, Managing Director, 
Access Bank Gambia.

These recogni�ons spotlight Access 
Bank's deliberate con�nental 
growth strategy, one that views 
Africa not as a monolith, but as a 
diverse and opportunity-r ich 
region.

Group Managing Director Roosevelt 
Ogbonna recently ar�culated the 
ra�ona le  beh i nd  the  Bank ' s 
expansion efforts. “If you take Africa 
as a con�nent and split it into five 

zones, Nigeria and West Africa rank 
fourth out of five from a retail 
perspec�ve,” he said. “In today's 
terms, Central Africa may offer a 
richer banking pool than West 
Africa.”

This insight underpins the Bank's 
push into Southern, Eastern, and 
Northern Africa, regions with 
a � r a c � v e  r e t u r n - o n - e q u i t y 
p o t e n � a l  a n d  f a v o u r a b l e 
m a c r o e c o n o m i c  c o n d i � o n s . 
“Money can be made in these 
regions,” Ogbonna noted, “and 
Access Bank is posi�oning itself to 
tap into those opportuni�es while 
delivering value to customers and 
shareholders alike.”

These Euromoney awards serve as a 
valida�on that this strategy is not 
b o l d  a n d   w o r k i n g .  T h e 
achievements in Ghana and Gambia 
are evidence of tangible progress.

As Access Bank con�nues its pan-
African growth, the recogni�ons in 
Ghana and Gambia offer a glimpse 
into the future, a future where the 
B a n k  i s  n o t  o n l y  ex p a n d i n g 
g e o g r a p h i c a l l y ,  b u t  a l s o 
transforming l ives,  e leva�ng 
standards, and building trust in 
every market it enters.

With a strong focus on inclusion, 
sustainability, digital innova�on, 
and regional integra�on, Access 
Bank is doing more than winning 
awards, it is helping reshape the 
narra�ve of African banking. As its 
footprint expands, so too does its 
impact, making excellence not just 
an aspira�on, but a lived reality.

L E A D W A Y  E N T E R S  I N T O 
BANCASSURANCE PARTNERSHIP 
WITH ECOBANK
Leadway Assurance has said that it 
has formally entered into a strategic 
bancassurance partnership with 
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Ecobank Nigeria Limited.

The alliance, it stated, is aimed at 
delivering integrated insurance 
offerings to both internal and 
external  stakeholders  within 
Ecobank, spanning employees, 
customers, and small business 
owners.

The company said the partnership 
which was launched on August 1, 
2025, marked a significant step in 
advancing financial inclusion by 
embedding insurance access 
directly within everyday banking 
touchpoints. 

It said the partnership cuts across 
life and health protec�on to motor 
and home insurance solu�ons, 
adding that Ecobank customers and 
stakeholders would now enjoy 
seamless access to Leadway's 
trusted suite of products, expertly 
tailored to meet their evolving 
needs.

Leadway said beyond convenience, 
the ini�a�ve was designed to 
deepen insurance awareness and 
foster uptake through interac�ve 
product educa�on across key 
engagement pla�orms, including 
physical Ecobank branches, staff 
engagements, Ecobank's mobile 
pla�orms, and direct customer 
channels.

Speaking on the partnership, 
Director of  Sales,  Retai l  and 
Partnerships at Leadway Assurance, 
K i ke l o m o  F i s c h e r,  s a i d ,  t h e 
collabora�on was about making 
insurance simple, accessible, and 
part of everyday life. 

She said by working with Ecobank 
and leveraging their wide network, 
Leadway   was bringing financial 
protec�on closer to people—right 
where they are, and when they 
need it most.

“ T h i s  i s n ' t  j u s t  a b o u t 
opera�ons—it's a purposeful move 
to bridge the insurance gap in 

N i g e r i a .  B y  c o m b i n i n g  o u r 
customer-focused solu�ons with 
Ecobank's reach, we're making it 
easier for more Nigerians to access 
the protec�on they deserve,” she 
said.

Also speaking, Head of Distribu�on 
Channels and Sales, Consumer & 
Commercial Banking at Ecobank,   
Adeola Ogunyemi said, “At Ecobank, 
we are delighted to partner with 
Leadway Assurance, one of the 
country's foremost insurance 
service providers. 

This strategic collabora�on aligns 
with our vision to create a one-stop 
hub offering robust financial 
services. Through this ini�a�ve, our 
c u s t o m e r s  w i l l  e n j o y  t h e 
convenience of accessing tailored 
insurance solu�ons alongside their 
banking needs,” he said.

R . T.  B R I S C O E  D R I V E R S '  F O R U M 
DELIV ERS IMPA CT,  REINFORCES 
BRAND LEADERSHIP, SAYS DMD  
R.T. Briscoe (Nigeria) Plc has once 
again re emphasised the crucial 
need for corporate fleet owners, 
ministr ies ,  departments  and 
agencies to take proper care of their 
investments in the face of rising cost 
of vehicles and spare parts hi�ng 
the roof tops.

Speaking at the just concluded 
driver's forum organised by the 
automo�ve dealership inside the 
conglomerate's Training Room 
corporate headquarters in Lagos, Dr 
Femi Eguakhide, the group deputy 
managing director of R.T. Briscoe 
Nigeria Plc stated that, the one day 
drivers' refresher engagement was 
organized to engage and enlighten 
par�cipants further on modern 
driving habits and the essen�als of 
taking proper care of  vehicles 
under their custody.

According to him, “We are doing 

this as a value added service to our 
fleet customers to con�nue to 
refresh the drivers on modern 
driving habits and vehicle care 
which supports asset integrity and 
preserva�on for all our customers.”

Essen�ally, the drivers forum was 
specifically designed to create 
awareness on the importance of 
rou�ne maintenance, benefits of 
genuine spare parts, engine oil, 
modern vehicle features and it's 
use, vehicle safety features, vehicle 
system control and other basic 
a�en�on to details.

According to the deputy managing 
director, the event was strategically 
� m e d  t o  r e - e n f o r c e  t h e 
conglomerate's  brand presence in 
Nigeria's increasingly compe��ve 
automo�ve industry.

The Drivers' Forum was a�ended by 
business unit heads as well as 
drivers  under the company's pay 
roll and external drivers, including 
representa�ves from other fleet-
owning organisa�ons. 

The event provided very strong 
value proposi�on to R.T. Briscoe 
(Nigeria) Plc as a publicly quoted 
c o m p a ny  b y  r e i n fo r c i n g  i t s 
commitment to safety, opera�onal 
exce l lence ,  and  stakeholder 
engagement within the transport 
and logis�cs ecosystem.

Dr.  Eguakhide said that,  the 
gathering delivered  measurable 
va l u e  to  R .T.  B r i s co e ,  c i � n g 
outcomes such as increased brand 
visibility, enhanced stakeholder 
engagement, and stronger public 
percep�on of the company's 
commitment to service excellence, 
i n n o v a � o n ,  a n d  c u s t o m e r 
engagement.

The ini�a�ve also aligns with its 
strategic objec�ve to remain a 
market leader in the Nigerian 
automo�ve and mobility sectors.
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01-4538571; 01-4538572; 08033205614

· Opportunity to Network in our vibrant Business Fora

· Over 240 Strong Chamber Members - (inc Blue-Chip Nigeria and South 
African Companies)

· Relationship with the Consulate on matters relating to Investment, Trade 
Mission and Visa.

· Promoting bilateral trade and interest between Nigeria and South Africa

· Access to information from South Africa-Nigeria Chamber of Commerce

· Assistance with Company set-up in Nigeria and in South Africa

· Access to South African Trade Delegations to foster business related 
opportunities.

· Access to Business Conferences in South Africa.

· Access to Trade Missions to South Africa.

· Advocacy: Members are represented and their voice heard through the 
Chamber Committees that address business related issues at various inter-
governmental levels.

     Please contact the Chamber Secretariat for further enquiries



APPEI
PRINTING AND PUBLISHING EMPOWERMENT INITIATIVE 

Our Offerings:

APPEI
PRINTING AND PUBLISHING EMPOWERMENT INITIATIVE 

Contact Us Today!
www.afkarprintsng.com 
08093077605

APPEI: Empowering Dreams, One Page at a Time!
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